
        
 
 
 

BROADSIGN AND SEESAW NETWORKS ANNOUNCE STRATEGIC 
COLLABORATION FOR DIGITAL OUT-OF-HOME MEDIA EXECUTION 

AND MEASUREMENT 
 
Integration of BroadSign and SeeSaw To Enable Real-Time Reporting for Digital Out-

of-Home Advertising Campaigns 

MINNEAPOLIS, MN and SAN FRANCISCO, CA – February 25, 2008 – BroadSign 
International Inc., a leading worldwide provider of hosted software for operating digital 
signage networks, and SeeSaw Networks, a media company offering the most extensive 
network of digital out-of-home media, today announced a collaboration of technologies 
integrating SeeSaw’s online media planning services with BroadSign’s ad server platform 
for managing global digital signage networks. The joint development of technology 
services will provide streamlined delivery of campaign metrics and reliable reporting for 
national advertisers while helping to drive measurement standards for the digital out-of-
home advertising marketplace.  

Together SeeSaw and BroadSign will create a new open application program interface 
(API) to enable accurate, real-time reporting by automating inventory updates, proof-of-
play reporting and insertion order delivery. Media planners and buyers will be able to 
view available advertising inventory, purchase inventory, execute ad campaigns and view 
proof-of-play reports, all from SeeSaw’s online media planning service, 
SeeSawAds.com. Digital signage networks will have a new ability to further monetize 
their screens and increase the media value of their venues through the BroadSign and 
SeeSaw partnership. 
 
“Technology integration is key to unlocking this fragmented market of hundreds of 
digital signage networks and is a crucial evolutionary step in planning national digital 
out-of-home media campaigns that provide metrics and accountability,” said Rick Engels, 
president and CEO of BroadSign International. “BroadSign’s partnership with SeeSaw 
will enable the digital out-of-home advertising industry to advance to the next level of 
reliability and measurement in the same way that online advertising has driven the overall 
marketplace.” 

BroadSign’s recently announced audited measurement results from Arbitron enable 
advertisers to measure the success of their campaign with pinpoint accuracy. BroadSign’s 
proof of play certified by Arbitron combined with SeeSaw’s planning services provides a 
new level of compliance for advertisers and media agencies. In developing an open API, 
BroadSign and SeeSaw will provide the opportunity for others across the industry to take 
advantage of this breakthrough and to collaborate on open standards for measurement of 
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digital out-of-home media. BroadSign and SeeSaw are members of OVAB dedicated to 
advancing the industry through collaborative innovation on industry standards. 

“Digital out-of-home provides national advertisers with a media that engages people 
everywhere they go and as the industry continues to grow, real-time delivery of 
measurement and reporting will ensure the highest levels of customer service for media 
agencies,” said Peter Bowen, CEO of SeeSaw Networks. “By partnering with BroadSign 
and integrating our service offerings through an open API, we are able to offer fully 
automated campaign execution functionality, reliability, accountability and true 
scalability across our extensive digital out-of-home network.” 

Through its affiliate program, SeeSaw Networks reaches people across 36 digital signage 
networks in 25 diverse types of venues including: coffee shops, universities, restaurants, 
dental offices, and airports across the country.  BroadSign’s SaaS platform, which can be 
considered the largest connected digital signage network in the world, delivers more than 
five million pieces of content daily in 25 countries across more than 100 networks and 
more than 100 million weekly impressions. 
 
About BroadSign International Inc. 
BroadSign International Inc. is a leading worldwide provider of hosted solutions for 
managing digital signage networks. The BroadSign™ Suite resolves the challenges 
facing modern digital signage networks: the need for full campaign execution 
functionality, accountability and true scalability. The software enables operators to target 
out-of-home audiences, sell network airtime; reliably play back scheduled content on 
each screen and account for campaign performance. BroadSign combines extensive 
expertise in digital signage software, media, advertising, and information technology and 
is a member company of the Out-of-home Video Advertising Bureau (OVAB), OAAA, 
In-Store Marketing Institute and POPAI. Digital signage networks in 25 countries around 
the world use The BroadSign™ Suite. The company's corporate office is located in 
Minnetonka, Minn., USA.  For more, visit www.broadsign.com  

 
About SeeSaw Networks  
SeeSaw is the most extensive network of digital out-of-home media with more than 
22,000 venues nationally and growing. Through its network of affiliates, SeeSaw 
currently delivers more than 35 million weekly gross impressions -- more than most 
primetime TV spots and at a fraction of the cost. SeeSaw operates SeeSawAds.com, a 
media service that enables agencies to easily plan, buy and measure digital signage. On 
SeeSawAds.com agencies customize campaigns across different venues, markets and 
demographics with unprecedented precision. With SeeSaw, advertisers can reach people 
in their work, play and social routines. For more information on SeeSaw Networks, 
please visit www.seesawnetworks.com.  

 
BroadSign Media Contacts: 
Melissa Dolan (USA) 
Fusion Public Relations 
212-651-4236 
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http://www.seesawnetworks.com/
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melissa.dolan@fusionpr.com 
 
Philippe R. Bertrand (Canada) 
Atomica 
514-515-9353 
prbertrand@spincommunication.ca 
 
SeeSaw Media Contacts: 
Christel van der Boom 
A&R Edelman 
650-762-2948 
cvanderboom@ar-edelman.com 
 
Nicole Calvo 
A&R Edelman 
650-762-2941 
ncalvo@ar-edelman.com 
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